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Markets 

• Retail
• Wholesale 
• Open air markets
• Community events (fundraisers, fairs, food 

shows)
• Catering (weddings, graduation parties, etc.)
• Juvenile oyster seed
• Restoration
• Agritourism















• Seaweed salad













• Start with a simple design – easy to maintain 
• Gradually expand 
• Get into the public seen (chamber events, BSS, charities)
• Aquaculture is “sustainable agriculture”; talk about it 
• Take advantage of opportunities – grants, USDA , extension, 

free labor 
• Maintain relationship with customer
• Establish an open relationship with other growers and 

harvesters
• Attend regional and national conferences- ask questions
• Join local aq. Assoc., ECSGA, NSA, WAS
• Square mesh
• Create your brand
• Use taste descriptors to create interest
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